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the National Basketball Association.  
In addition, Bug Doctor Termite and Pest Control now 

provides service to many other high-pro�le accounts, such as 
Rockefeller Center, the U.S.S. Intrepid Battleship, the United 
Nations, the Bronx Zoo, the Brooklyn Bridge, the Trump 
Organization and The Metropolitan Museum of Art. The 
key to success with these accounts is once again, keeping the 
communication lines open between the key individuals from 
the accounts who speci�cally handle the pest management 
and our service team. Having a sound quality control/
assurance program to measure the e�ectiveness of service is 
critical. 

Winning the contract with Yankee Stadium was more 
than just acquiring our � rst major account. There is 
something surreal to be a part of the winning tradition and 
rich history that comes with Yankee Stadium. As a Yankee 
fan, it’s been an honor for Bug Doctor Termite and Pest 
Control to provide service at the same stadium where Babe 
Ruth, Lou Gehrig, Joe DiMaggio, Yogi Berra, Whitey Ford, 
Mickey Mantle, Reggie Jackson, Don Mattingly, Derek Jeter 
and many other Yankee greats played. 

“The House that Ruth Built” also was the former home of 

the New York Giants, the site of three Papal Masses and host 
to 20 of boxing’s most famous �gh ts.

Our hand-picked technicians and service supervisors are 
proud to serve Yankee Stadium. If possible, we’ve become 
even bigger Yankee fans than we were before. 

Our excellent service has allowed us to follow the Yankee 
organization to the new Yankee Stadium.

Building a Dynasty
Recently, the New York Yankees o� ered us participation in a 
sponsorship relationship that designates Bug Doctor Termite 
and Pest Control as the o�cial  pest control provider of the 
New York Yankees. This sponsorship status allows us to place 
the designation “O� cial Pest Control Company of the New 
York Yankees” on our advertising material — which huge.

We’ve recently designed a new Bug Doctor Termite 
and Pest Control advertisement to appear in the Yankees 
Magazine this season and it was exciting to see our Bug 
Doctor logo displayed on the scoreboard before each home 
game this past season. Our business cards, work orders, 
letterhead, co�e e mugs — and even our vehicles — tout 
our a�l iation and business relationship with the New York 

Yankees. Because 
of this designation, 
new clients have 
built in assurance 
in our service. 

After all, if we’re 
good enough for 
the New York 
Yankees, we’re 
good enough for 
them.

Of course, there 
was an instance 
where we were not 
as enthusiastically 
received because 
of our a�l iation 
with the New York 
Yankees: We were 
recently providing 
service for a New 
England account 
and the manager 
of the retail store 
is a Boston Red 
Sox fan. Although 
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pleased with our service, when she was presented to sign 
our work order, she refused because the work order stated 
“Official Pest Control Company of the New York Yankees.” 

We never enjoy losing business, but in this case, we “took 
one for the team.”

All-Star Service
To interact as professionals with such 
a star account, we instituted a policy 
to not ask for autographs from  
New York Yankee players or attempt 
to engage in conversations with them. 
When a Bug Doctor technician, 
supervisor or manager enters Yankee 
Stadium, his/her priority is to conduct 
business in a professional and discreet 
fashion. 

Our only job is to keep the 
environment pest free. At times, 
I’ll admit it is tempting to ask for 
autographs when I see players, but I 
refrain. And my staff refrains, because 
we refuse to abuse the trust and 
confidence Yankee management has 
in our commitment to respect players’ 
privacy.   

We take pride in upholding 
all professional standards that are 
expected of us.  

In the New York Metropolitan 
area, it doesn’t get any bigger, any 
more prestigious or any higher profile 
than Yankee Stadium — old or new. 
We’re in our ninth season of providing 
service and I am proud to work with 
such a professional organization.

Thanks to my affiliation with the 
New York Yankees, today there is 
no limit to the types of accounts I 
will pursue. I am indebted not only 
to Nick, for helping me realize we 
can reach higher and dream bigger, 
but also to the New York Yankee 
Organization for their faith and trust 
in our company.  PMP

You can reach Aust, owner of Bug Doctor Termite 
and Pest Control, at 201-599-1007 or e-mail 
stuart@bugdoctorinc.com. 
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Old Yankee Stadium
85 Years in Existence (1923-2008)
6,581 regular season games
161 postseason games
37-of-83 World Series

New Yankee Stadium
Inaugural Season 2009
52,325 seating capacity


